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INTRODUCTION

The primary objective of this study is to identify the individuals who are
new to cur communities. Specifically, identify who they are, the reasons why
they move to our communities, demographics of the individuals, what they like
and dislike about our communities and suggestions of areas in which we may
improve on as communities in Kosciugsko County. This will enable us to develop a
newcomer profile, identify areas of success and recommendations for

improvement of Kosciusko County.

Kosciusko County has been experiencing tremendous growth in population,
manufacturing and retail sectors, financial services and housing, just to identify
a few. When experienced with growth we sometimes loge gight of the "big

picture.” We want to ensure a good quality of living in each of our communities.

We concentrated on the newcomers to Kosciusko County. The newcomers to
our areas will be an important part of our communities’ future. The other part
being the growth of our existing community base. The newcomers are
influencing the directions in which to pursue as it relates to social services,

housing, employment, financial services, retail, and all other issues.

We must continue to recognize our most important asset, people. We will
pinpoint areas in which our community can improve. This will assist us in the
basis on which to formulate recommendations that can be implemented. This
will enable us to satisfy the needs and wants of the newcomers, with the primary
objective to retain our growing base, people, and to encourage and motivate the
involvement of our newcomers in their communities. This may entail from

shopping in town to volunteerism.
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The vehicle we uged to obtain our information was g survey which was
mailed to newcomers in Xosciusko County. We included a cover letter which
identified the XKosciusko County Leadership Academy, our purpose and why they
should complete and return the survey in the self-addressed stamped envelope;
see appendix 1. Qur survey consisted of 10 gquestions, with some guestions
allowing the respondent to provide a thorgugh explanation; see appendix 2. The
guestions consisted of demographic information and specific guestions as it
relates to our ohjective. Our sample gize contuined 80, with 36 respondents

completing and returning the survey. Thus, resulting in a success ratio of 43.8%.

The basis for this type of sampling technique was o allow the regpondent to
feel his/her responses would be confidential and totally anonymous. This would

allow respondents to express their true feelings and provide detailed responses.

Qur source of names was provided by the Welcome Wagon. We discovered
that this is the only organization which allowed us to access these records, while
other organizations were prevented due to rules and regulations regarding
confidentially. We obtained the names and addresses from Welcome Wagon of

individualg who have moved to our area during the past six months.

The data from the survey produced a valid and relinble repregentative
sample of the newcomers to Kosciusko County. We feel that it is impossible to
determine the actual number of newcomers to Kosciusko County, but the survey

produced an accurate subset of the total population of newcomers.

The authors of this paper will focus on the Warsaw Community, but, when

possible, will expand to reflect our other communities.



SURVEY RESULTS

Anwers to the following survey questions were tabulated. There were 80
surveys mailed and 35 (43.8%) were returned. The number following each response
indicates the number of poeple who responded with the answer. The percentage is

the percentage of all of the surveys received that responded with the answer.

1.  In or near what Kosciusko Community do you now reside?

Warsaw 19 (64.3%)
Winona Lake . 5 (14.3%)
North Webster 11 (31.4%)
Syracuse 11 . (31.4%)
SBilver Liake 11 (31.4%)
Etna Green 1 - {(2.9%)
Oswego 1 (2.9%)
Pierceton 1 (2.9%)
Milford 1 (2.99%)
Atwood 1 (2.9%)

For how long?

1 thru 3 months 6 {17.0%)
4 thru 6 months 9 (25.7%)
7 thru 2 months 8 (22.9%)
10 thru 12 months 9 (25.7%)
13 thru 18 months 3 (8.6%)

2, Do you rent or own you home?
Rent 18 {51.4%)
Own 16 (45.7%)
Neither 1 (2.9%)

3. How many people live in your home?

Average - 3.3 people Range 1 - 7 people

1 person 3 (8.6%)
2 people 11 (31.4%)
3 people 4 {11.49%)
4 people 10 (28.6%)
5 people : 5 (14.37%)
T people 2 (5.7%)

4. What are the ages of the aduits living in your home?

Average - 38.6 Range 19 - 94

Under 20 : 1 (1:5%) . ..
20 - 30 22 (33.8%)
31 - 40 18 (27.7%)
41 - 50 12 (18.5%)
Over 50 12 (18.6%)




5. What Is your total household annual gross income? (Check a range)

Under $15,000 6 (17.0%)
15,000 to 30,000 13 (37.0%)
31,000 to 50,000 12 (34.3%)
51,000 to 75,000 . - 2 (5.7%)
76,000 to 100,000 B 1 (2.9%)
Over 100,000 0
1 - no answer
6. Where did you move here from?
In State 20 (67.0%)
Out of State ] _{43.0%) .
7. What were the primary reasons for moving here?
Job related 23 (85.7%)
To attend college 4 (11.4%)
Lakes 2 {(5.7%)
Lower prices on homes 2 {5.7%)
Retirement 1 (2.9%)
Like the city 1 (2.9%)
A change 1 (2.9%)
Marriage 1 (2.9%)
8. Please list what you like about this community:
Recreational opportunities 14 (40.0%)
Employment opportunities 13 (37.0%)
Shopping 11 (31.4%)
Religious crganizations &
atmosphere 10 (28.6%)
Schools, education opportunities 9 (25.7%)
Community spirit, quality of
people 7 (20.0%)
Cost of living 6 (17.0%)
Professional Services 6 (17.0%)
Lakes 8 (17.0%)
Housing 5 (14.3%)
Climate 2 (5.7%)
Culture, Fine arts 2 (5.7%)
Parks 2 (5.7%)
Economic Health 1 (2.9%)
Athletics 1 (2.9%)
Restaurants 1
Civic clubs L 1
Chamber of Commerce 1 {2.9%)
The Mayor 1 {(2.9%)
Nothing 1 (2.9%)

(2.9% )} e
(2.9%) ... ... .





















































































































