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INTRODUCTION

The primary objective of this study is to identify the individuals who are
new to cur communities. Specifically, identify who they are, the reasons why
they move to our communities, demographics of the individuals, what they like
and dislike about our communities and suggestions of areas in which we may
improve on as communities in Kosciugsko County. This will enable us to develop a
newcomer profile, identify areas of success and recommendations for

improvement of Kosciusko County.

Kosciusko County has been experiencing tremendous growth in population,
manufacturing and retail sectors, financial services and housing, just to identify
a few. When experienced with growth we sometimes loge gight of the "big

picture.” We want to ensure a good quality of living in each of our communities.

We concentrated on the newcomers to Kosciusko County. The newcomers to
our areas will be an important part of our communities’ future. The other part
being the growth of our existing community base. The newcomers are
influencing the directions in which to pursue as it relates to social services,

housing, employment, financial services, retail, and all other issues.

We must continue to recognize our most important asset, people. We will
pinpoint areas in which our community can improve. This will assist us in the
basis on which to formulate recommendations that can be implemented. This
will enable us to satisfy the needs and wants of the newcomers, with the primary
objective to retain our growing base, people, and to encourage and motivate the
involvement of our newcomers in their communities. This may entail from

shopping in town to volunteerism.
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The vehicle we uged to obtain our information was g survey which was
mailed to newcomers in Xosciusko County. We included a cover letter which
identified the XKosciusko County Leadership Academy, our purpose and why they
should complete and return the survey in the self-addressed stamped envelope;
see appendix 1. Qur survey consisted of 10 gquestions, with some guestions
allowing the respondent to provide a thorgugh explanation; see appendix 2. The
guestions consisted of demographic information and specific guestions as it
relates to our ohjective. Our sample gize contuined 80, with 36 respondents

completing and returning the survey. Thus, resulting in a success ratio of 43.8%.

The basis for this type of sampling technique was o allow the regpondent to
feel his/her responses would be confidential and totally anonymous. This would

allow respondents to express their true feelings and provide detailed responses.

Qur source of names was provided by the Welcome Wagon. We discovered
that this is the only organization which allowed us to access these records, while
other organizations were prevented due to rules and regulations regarding
confidentially. We obtained the names and addresses from Welcome Wagon of

individualg who have moved to our area during the past six months.

The data from the survey produced a valid and relinble repregentative
sample of the newcomers to Kosciusko County. We feel that it is impossible to
determine the actual number of newcomers to Kosciusko County, but the survey

produced an accurate subset of the total population of newcomers.

The authors of this paper will focus on the Warsaw Community, but, when

possible, will expand to reflect our other communities.



SURVEY RESULTS

Anwers to the following survey questions were tabulated. There were 80
surveys mailed and 35 (43.8%) were returned. The number following each response
indicates the number of poeple who responded with the answer. The percentage is

the percentage of all of the surveys received that responded with the answer.

1.  In or near what Kosciusko Community do you now reside?

Warsaw 19 (64.3%)
Winona Lake . 5 (14.3%)
North Webster 11 (31.4%)
Syracuse 11 . (31.4%)
SBilver Liake 11 (31.4%)
Etna Green 1 - {(2.9%)
Oswego 1 (2.9%)
Pierceton 1 (2.9%)
Milford 1 (2.99%)
Atwood 1 (2.9%)

For how long?

1 thru 3 months 6 {17.0%)
4 thru 6 months 9 (25.7%)
7 thru 2 months 8 (22.9%)
10 thru 12 months 9 (25.7%)
13 thru 18 months 3 (8.6%)

2, Do you rent or own you home?
Rent 18 {51.4%)
Own 16 (45.7%)
Neither 1 (2.9%)

3. How many people live in your home?

Average - 3.3 people Range 1 - 7 people

1 person 3 (8.6%)
2 people 11 (31.4%)
3 people 4 {11.49%)
4 people 10 (28.6%)
5 people : 5 (14.37%)
T people 2 (5.7%)

4. What are the ages of the aduits living in your home?

Average - 38.6 Range 19 - 94

Under 20 : 1 (1:5%) . ..
20 - 30 22 (33.8%)
31 - 40 18 (27.7%)
41 - 50 12 (18.5%)
Over 50 12 (18.6%)




5. What Is your total household annual gross income? (Check a range)

Under $15,000 6 (17.0%)
15,000 to 30,000 13 (37.0%)
31,000 to 50,000 12 (34.3%)
51,000 to 75,000 . - 2 (5.7%)
76,000 to 100,000 B 1 (2.9%)
Over 100,000 0
1 - no answer
6. Where did you move here from?
In State 20 (67.0%)
Out of State ] _{43.0%) .
7. What were the primary reasons for moving here?
Job related 23 (85.7%)
To attend college 4 (11.4%)
Lakes 2 {(5.7%)
Lower prices on homes 2 {5.7%)
Retirement 1 (2.9%)
Like the city 1 (2.9%)
A change 1 (2.9%)
Marriage 1 (2.9%)
8. Please list what you like about this community:
Recreational opportunities 14 (40.0%)
Employment opportunities 13 (37.0%)
Shopping 11 (31.4%)
Religious crganizations &
atmosphere 10 (28.6%)
Schools, education opportunities 9 (25.7%)
Community spirit, quality of
people 7 (20.0%)
Cost of living 6 (17.0%)
Professional Services 6 (17.0%)
Lakes 8 (17.0%)
Housing 5 (14.3%)
Climate 2 (5.7%)
Culture, Fine arts 2 (5.7%)
Parks 2 (5.7%)
Economic Health 1 (2.9%)
Athletics 1 (2.9%)
Restaurants 1
Civic clubs L 1
Chamber of Commerce 1 {2.9%)
The Mayor 1 {(2.9%)
Nothing 1 (2.9%)

(2.9% )} e
(2.9%) ... ... .
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10. What does the community need and is now lacking?

Cost of living (utilities)

No mall

Not enough housing

Road need repair

Traffic congestion

Nol enough doctors

Not enough middle range skill/
middle range pay jobs

Not enough restaurants

Bad drinking water

Hard to meet people

High priced groceries

Deterioration of Winona Lake

Not enough men’s stores

No singles clubs

Nothing for kids to do

Crazy drivers

Nice indoor mall

More affordable rental housing
More nice restaurants

Better road repair

Better waste & sewer system
More Doctors

Singles organization or club
Civie Center

Better Welcome Wagon

Better traffic control

More mid-range jobs: Skills & Pay

County library system -
expand Warsaw

Discount grocery

Value City Store

Enhanced 811 S

More public places with

nonsmoking aregs oo

More Day Care centers

Ice skating rink

More family activities

Teen bar (dancing - no alcohol)
More nice men's store

IU or PU extension

Children’s shoe store
Maternity store

Night club
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Please list what you disllke about the communnity?
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(23.0%)
(23.0%)
(17.0%)
(11.4%)
(11.4%)

(5.7%)

T (B.T%)
(5.7%)
(5.7%)
(2.99%)
(2.9%)
(2.9%)
(2.9%)

- (2.9%)

(2.9%)
(2.9%)

(23.0%)
(20.0%)
(20.0%)
(14.0%)
(14.07%)
{9.0%)
{(9.0%)
(5.7%)
(B.79%)
{5.7%)
(2.99%)

(2.9%)
{2,9%)
(2.9%)
(2.9%)

(2.9%)

(2.9%)
(2.97%)
(2.9%)
{2.9%)
{2.9%)
(2.9%)
(2.9%)
(2.99%)
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SUMMARY

The results of the survey infers thal our newcomers to Kosciusko County
have some common characteristics; see appendix 3. It was no surprise that the
majority of newcomers to this County reside in Warsaw, however, many smaller
communities were represented in the survey too. Our newcomer relocates to
Kosciusko County from within the State of Indiana. The reason for moving to
our county is a direct result of a job opportunity. Qur newcomer is between the
age of 20 to 30. The gross annual income is between $15,000 to $30,000 and our

newcomer is presently renting & home for families of 2 or 4.

The fact that the majority of newcomers answering the survey have lived
here more than 4 months and less than a year is good. The people living here less
than 4 months have not really had a chance to experience life in our community _

and be objective.

Our newcomers to Kosciusko County indicated what they liked the best in
those surveyed. This would be directly related to the number of lakes (101) that
we are blessed with in Kosciusko County. Our survey indicated that 37% of the
individuals liked the employment opportunities. Our county enjoys a diversified
economy with respect to an agricultural base, manufacturing sector, retail base
financial and professional services, to identify a few, Fach sector is an
important part of our total economy, In particular, the Warsaw Community is
experiencing tremendous growth with respect to the retail sector. This is a

benefit for qur economy to retain the dollars in the communities as opposed to e

e o e - =

spending our dollars in Fort Wayne, South Bend or Indianapolis. Our newcomers

indicated other likes about the community with some of them being the religious




organizations and atmosphere, school system and educational opportunities, and
community spirit and guality of people. These represented 28.6%, 25.7% and
20% of those surveyed, regpectively. Thig ig a good reflection on each respective

community in Kosciugko County.

The survey indicated that our newcomers stated some dislikes or
improvemenis about the communities in the County. Our survey results
indicated two equally primary dislikes about the communities in which both
represented 23%. One of the primary concerns is the cost of living, specifically
with respect to utilities., This would include water, natural gas, electricity and
sewage. The majority were concerned with the high natural gas and electricity
prices. This is a concern in which our communities have little input or control in .
the prices of these services, but it still is a perception of the community. The
other primary concern is that Kosciusko County has no indoor shopping mall. All
of our retail stores have separate entrances and facilities; some Iocated wilhin a
cluster of stores. Other concerns of our newcomers are the lack of housing and
repair needs of our highways and roads. These responses represented 17% and
11.4% of those surveyed, respectively. The roadway repalr needs seems to be
very prominent in most communities in Kosciugko County. This issue is a
concern, but would best be addressed by cur County Commissioners, City and
State Officials. The concern with respect to housing needs is reflective of single
family resideniial homes and low to moderate income multi-family housing. This
is a great concern to our newcomers because they want a smooth transition to

their new home in which to live and contribute in the community they reside.

—
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"The Fesponse to our question With respect To whal (hé commuiity heeds dfid

ig presently lacking was responded to in the following ways. Our newcomers




stated that they would like to see a nice indoor mall. This represented 23% of
those surveyed. This is similar to the response we received in reference 1o what
they dislike about the community. Some other concerns which both represented
20% of those surveyed indicated a need for more affordable rental housing and
more nice restaurants. The response with respect to housing was similar to the
oné we received in what our newcomers disliked about the community.
Specifically, what our newcomers would like to see is a moderately priced
sit-down restaurant. The example of a restaurant most often used was Red
Lobster. The other concerns which both represented 14% of those surveyed
stated a need for better road repair, water and sewer systems. The issue with
respect to our water and sewer systems has been recently solved by the Warsaw
Government. The issue with respect to our needed improvement of our highways

is best addressed by our City, County and State Officials

RECOMMENDATIONS

QOur survey results of our Newcomers to Kosciusko County reflected some .
accomplishments of our communities in effectively meeting the needs of thege
individuals. Some of our accomplishments, to list a few, are recreational and
employment opportunities, religious organizations, schools, community spirit and
quality of people. The ensuing paragraphs will directly reflect on some areas in

which we as communities in Kosciusko County need to improve on.

Qur first area of concern which needs to be addressed iz with respeci to
quality housing. This is inclusive of residential and low to moderate income
multi-family housing, We feel that our community of builders will effectively

satisfy the housing market niche by working closely with the real estate



community while applying the principle of supply and demand. We need to
encourage investors and/or individuals to build these quality low to moderate
multi-family dwellings. One idea would be to have our respective communities
offer incentives to these developers. These incentives may be in the form of tax
abatements or the extension of our utilities. Also, we will need to properly zone
undeveloped land to encourage this growth. Ancther possible solution would be
to renovate older and/or existing homes into affordable rental properties for

families of 2 or 4.

There is also a need for an indoor mall. We are recently experiencing a
strong growth in the retail sector. Qur retail shopping areas are concentrating in
a common area, but not enclosed together for the convenience of the consumer.
A mini-mall with several stores located in a common location would be a
possibility in our communities. This would require the ingenuity of a group of
investors or the common interegt of merchants with some direction from our city

officials.

Another concern which we feel would be solved through progress is a
moderately priced sit down restaurant. Currently we are blessed with a variety
of fast food restaurants. As our communities continue to grow this need will be

accomplished by someone identifying this niche and responding to it.

In conclusion, we would encourage our community and civic leaders, friends
and neighbors to welcome our newcomers into their respective communities and
to motivate these newcomers to participate in their community. This will enable

prosper in every area of our lives.



APPENDIX 1

May 4, 1989

Mr. and Mre. John Henry

101 5. Union Street

Warsaw, IN 46580

Dear Mr. and Mrs. Henry:

Kosciusko Leadership Academy (KLA) is a civic organization representing
a wide scope of businesses in the county. There is a different class of
about 20 people every year who for 9 months learn all about the county
and ways to serve it.

As members of this year’s KLA class, we are conducting this survey to
pinpoint areas in which our community can improve. As a newcomer Lo our
community, you are the best judge and we ask your help.

Please answer these ten questions and return the survey to us In the
self addressed postage paid envelope provided.

Thank you for your assistance.

Sincerely,

Vicki Martin
Kosciusko Leadership Academy

Dennis Cultice o
Kosciusko Leadership Academy

Enclosures:

VDM/DEC:wlk



APPENDIX 2

SURVEY

All responses will remalin anonymous. Please return the completed survey In the self addressed
stamped envelope provided.

1.  In or near what Kosciusko Community do you now reside?

For how long?

2. Do you rent or own your home?

3. How many people live in your home?

4. What are the ages of the adults living in your home?

8. What is your total household annual gross income? (Check a range.)

Under $15,000
$£15,000 to $30,000
$31,000 to $50,000
$51,000 to $75,000
$76,000 to $100,000
Over $100,000

1]

6. Where did you move here from?

7. What were the primary reasons for moving here?

8. Please list what you like about this community. (i.e. - Employment opportunities, education,
religious organizations, recreation, fine arts, athletics, financial services, shopping, community
services, professional services, cost of living, social services, civic organizations, housing, climate,
ete.)

9. Please list what you dislike about the community.

10. What does the community need and is now facking?




APPENDIX 3

NEWCOMER PROFILE

Relocates to Kosciusko County form within the Sate of Indiana.

New job opportunity.

Between the age of 20 to 30.

Groess annugal income is between $15,000 to $30,000.

Presently renting for a family of 2 or 4.
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CAREER AWARENESS AND LIFE PLANNING
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CAREER AWARENESS AND LIFE PLANNING

The choice of a career or careers is an important factor in determining
the happiness of an individual and that individuals usefulness and productivity
in socilety.

Statistics show that most peoﬁie will choose and change careers at least
five times during their lifetime, and perhaps more. It 1s Imperative that
our youth have a basis for making those life altering decisions. With the
appropriate skills they can turn a career choice or change into an opportunity
for life enhancement rather than a dreaded experience.

In an article of the Natiopmal Alliance of Business on "Perspective of the

Problem" the following information sbout the work force was given.

QUALITY WORKER GA4P

While technological and economic factors drive
the changes in the demand side of our job market,
the supply side has also been undergoing far-
reaching demographic changes.

THE DEMAND SIDE:
OUR CHANGING NEEDS

By 1990, more than 507 of all jobs will require
education or techmical training beyond high
achool.

By the year 2000, an estimated 5 to 15 million
manufacturing jobs will require differemt skills,
while an equal number of service jobs will be
obsolete.

By the year 2000, the major contributor to new
job opportunities will be small companies with
less than 100 employees, yet small employers

are the least able to provide remediation and
training.

Workers will change jobs five to six times during

their normal work lives.

THE SUPPLY SIDE:
OUR NEW LABOR FORCE

82% of the new entrants to the labor force in the
next twelve years will be women and minorities.

1 million youth drop out of school each year.

Dropout rates of many urban schools are 50Z or more.




More than 50% of all Hispanic youth will drop
out of school.

One out of every eight l7-year-olds is function-
ally illiterate.

1 child in 5 lives in poverty. Children in
poverty are one-third less likely to graduate
from high school.

More than one million teenage girls become
pregnant each year.

Nearly half of all black females are pregnant
by age 20.

More than 50X of all teenage mothers end up
on welfare.

THE COST OF THE GAP

Employers already spend an estimated $210 billion
annually on formal and informal training.

$41 billion is spent each year on welfare programs.

Teenage pregnancies cost the U.S. over $16 billiomn
each year in welfare costs zlomne.

Remediation and lost productivity cost U.S. businesses
$25 billion a year.

Each year's dropouts cost America $240 billion in
lost earnings and foregone taxes over their life-
times.

Every $1 spent on early prevention and integvention
can save $4.75 in the costs of remedial education,
welfare, and crime further down the road. [

Obviously with the rapid change in the job market, there is an increased
need for Career Awareness and Life Planning. This paper will focus upon
educator's views of career awareness and life planning in the middle and
secondary schools 1in Kosciusko County.

Historically, Career Awareness and Life Planning were introduced into the
public school system In the early 1900's. School counselors or guidance coun-
selors have been primarily responsible for Career Awareness and Life Planning
within the schools. Not until the 1970's did career education take on major
significance. At that time the federal government initiated and funded an

extensive program in career education which was a preactive, preventive effort



helping people to cope with the situation rather than waiting until they
became debilitated. The program involved people from all walks of life,
including businessmen, government employees, farmers and educators, but it
was conducted primarily through the school counseling centers. The funding
for the major initiative has ended but the work continues---and there were
some important lessons learmed. First, they found that no one group of
people can accomplish all the goals of Career Awarenegs and Life Planning
and second, the most important people were the career counseling specilalists.
Third, and perhaps most importantly, there is no omne right way to accomplish
Career Awareness and Llife Planning, but gself-awareness on the part of the
individual 1ig extremely important--—this leads to seli-knowledge. Career
Awareness and Life Planning cannot be accomplished simply by giving informa-
tion and instruction. 2
Since most Career Awareness and Life Planning activity still occurs in
the counseling centers in the schools, it is advantageous to know what is
happening there, what the current programs are, who is responsible for those
programs, whether student's needs are being met, how educators perceive Career
Awareness and Life Planning, what suggestions or dreams they have for future
programs, and if there i1s a need for more career educatiomn and life planning.
With these questions in mind, we began to assess the current status of
Career Awareness and Life Planning in Kosciusko County. Our first assessment
tool was simple observation and life experiences. This told us that although
we could find some programs which supported Career Awareness and Life Planning,
there was still much to be done. Our Inquiries led us to the Chamber of Commerce,
the Partners in Education Program and the schools in Kosciusko County. We soon
realized that both the state and federal govermment have eméhasized the need
for more extensive programs in Career Awareness and Life-Planning. The county
is responding through its Partners in Education Program, a survey of industries
and businesses by Kogsciusko Development Incorporated, and through individual
schools pilot testing programs which most closely fit their individual needs and
goalas. Action is being taken to enhance career education and life planning.
Throughout most of our inquiries, we found that govermment officials had
expressed their opinions, students had been surveyed, business and industries
had provided input in meetings with administrators from the public schools.
However, the teachers, counselors and administrators—-——the educators themselves,
had not been polled. We believed that this group might possesa insight and
direction worthy of consideration. Therefore, we designed a2 survey to assess

educator's perceptions of those issues discussed above.



In the following report you will learn the results of the survey and
the conclusions and recommendations based upom the results of the survey.

We chose to assess teachers, counselors and administrators viewsof
Career Awareness and Life Planning programs and educational activities by
means of a2 12 question survey which would cover varied aspectsof Career
Awareness and Life Planning. We covered grades seven thru twelve, with one
sampling of elementary level teachers and administrators. (Tippecance Valley).
The school systems aurveyéd were Warsaw, Whitko, Tippecanoe Valley and Wawasee.

Questions 1 -~ 8 asked for respondents’ opinions and attitudes toward and
awareness of their school system's present Career Awareness and Life Planning
programs, the effectiveness of those programs, who should have responsibility

of initiating and implementing those progréms, and teacher training in Career

Awareness and Life Planming.
Questions 9 ~ 12 dealt with specific current life skills and career planning

being taught in school curriculums or extra-curricalarly, students’

awareness of employment opportunities within broad filelds, and ideas for imple-

mentation of Career Awareness and Life Planning. A copy of the questionaire

and results follow.



Questionaire

To All Certified Staff: The following questionaire has been prepared and
distributed by members of the Kosciusko County Leadership Academy who are
conducting a project on Career Awareness and Life Planning in schools in this
county. They are required to cowplete a project or "White Paper™ as part of
their year long program in leadership. The committee is comprised of four
individuals, two of whom are former educators. Their goal is to gain aan under-

standing of current activities, needs and visions of “what might be" in Career
Awareness and life Planning.

Your assistance is requested in completing the survey. The results of the
survey will be provided to you and the public by May of this year.

For purposes of data analysis. pleage indicate:

a. What subjects you teach

b. What grade levels you teach

Please circle the most approprlate answer.

A. B. C. D.
A Great Deal Very Much Some Very Little

1. To what degree do you feel the gchool should have a role in the area of
Career Awareness and Life Planuning?

A. B. C. D.
2. What priority do you place on Career Awareness and Life Planning?
- A. : B. C. - D.
3. VWhat Priority does your school place on Career Awareness and Life Planning?
A, B. C. .. D.

4. To what extent are student and teacher materials, financial resources and
help on Career Awareness and Life Planning availabe at your school?

A. B. C. D.
5. To what degree are current program/courses effective in providing students
with skills, knowledge, and the exposure necesgary to plan, secure and
maintain a satisfying career? -

A. B. c. D.

6. How much training is available to teachers, counselors, and administrators
in the area of Career Awareness and Life Planuning?

A. B. C. D.

7. Who should have the primary respousibility for implementing Career Aware—
ness and Life Plannfing?

A, B. C. D.
Administrators Counselors Teachers Community



8. Who should have the secondary responsibility for implementing Career Aware-

ness and Life Planning?

A. B.

c.

D.

Administrators Counselors Teachers Community

9. List successful programs you are aware of or those with which you have
been involved (such as 4-H, Explorer Scouts, Junior Achievement, library
programs, career shadowing, etc.) which provide exposure to Career Aware-

ness and Life Planning.

10. What ideas would you like to see implemented for Career Awareness and Life

Planning? (Feel free to use the back of the page for writing}

1l. What life skills and career planning are you currently teaching in your
contacts with students? Please check those you are teaching.

Enhance positive Self-esteem
Evaluated knowledge of own
skills, interests, potential

| ]

Steps in career life planning
Setting career goals and values

Dependable work habits

Leadership skills

RERRR

technology
Knowledge of education level
required for specific career

|

Resume/cover letter composition

Avareness of rapidly changing

______ Enowledge of economics

Decision-making skills

Research

Math

ERNRREN

education

|

Where covered? List coursesfactivites:

Intexrview skills
Importance of continuing

Verbal Communication
Written communication

Computef literacy

Interpersonal skills

12. To what degree are students aware of the range of employment opportunities
Check those fields with which you feel students

within these broad fields?
are most familiar.

___ Fine Arts

____ Self-Employment/
Entrepreneurship

___ Milicary
Communication

Thank you for taking the time to

~Science

_ Health Careers
Social Services
Education
Agriculture

|

LT

complete our questionaire!!

s —

Business
Manufacturing
Government

Skilled Trades



Below you will learn the results of the survey, the conclusions which

we reached as a result of the survey and our recommendations on Career Awareness

and Life Planning.

1. To what degree do you feel the school should have a role in the

area of Career Awareness and Life Planning?

A

B c

A& Great Deal Very Much Some Very Little

School Systems Angwers Iin Percentage
A B C D
Tippecanoe Valley 47.8 38.4 10.2 3.6
Warsaw 40.0 52.3 7.7 0.0
Wawasee 36.1 45.9 18.0 8.0
Whitko 44.0 52.0 4.0 0.0
Tippecance Valley Elementary 47.4 50.0 2.6 0.0
Average Percentage 42.1 47,8 9.6 0.5

Significant facts were tﬁat all except Tippecanoe Valley had the highest
on B "Very Much". Categories A "A Great Deal" and B "“Very Much" ranked first
on all systems surveyed. Elementary figures are similar in range.

Educators are strongly in favor of the school having an important role in

Career Awareness and Life Planpning, 89.9%.

2. What priority do you place on Career Awareness and Life Planning?

School Systems Answers in Percentage

A B C D
Tippecanoe Valley 30.0 50.0 17.5 2.5
Warsaw 29.2 40,0 29.2 1.6
Wawasee 26.7 40.0 28.3 5.0
Whitko 30.8 50.0 15.4 3.8
Tippecanoe Valley Elementary 20.0 22.0 5z2.0 6.0
Average Percentage 27.3 40.4 28.5 3.8

Majority of educators themselves place A YA Great Deal" or B "Very Much"

priority on Career Awareness and Life Planning, with teachers from Tippecanoce





































































